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Supporting a Gospel Gone Viral
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Christian Vocation Scholarships Awarded

Music and Worship Arts Workshop

The Conference UMW recently awarded three
scholarships to individuals pursuing Christian vocation.
They are: Michael Airgood, Nicole Crouch and Samantha
Penwell.
Michael, the Kane native who has served as a UMC
missionary with a student ministry in Ukraine, returned
to the U.S. in May. He will attend Pittsburgh Theological
Seminary and serve as pastor of Pine Run UMC.
Nicole has been working with the homeless as a case
manager since her college graduation in 2012. This fall
she will begin classes at Wesley Theological Seminary to
pursue her Master of Divinity with a concentration in Urban
Studies.
Samantha earned a degree in chemistry at Asbury
University and will enter Asbury Theological Seminary with
hopes of becoming a full elder in Western PA.

Dan Besig and Nancy Price will lead the 2014 Church
Music and Worship Arts Workshop at Olmsted Manor
Retreat Center from June 22-26. The theme is Adventure
in Prayer. Biblical Storyteller Luella Krieger will also lead
sessions of the event. Space is still available. Get details
and register at Olmstedmanor.org.

Evangelist Available to Churches
Conference Evangelist John Zimmerman has launched
a new website that introduces his About Face 180
ministry. His passion is to equip congregations to make
new disciples of Jesus Christ for the transformation of
the world. John says his understanding of evangelism is
highly relational rather than traditional --“go and be” rather
than “go and tell.” He’s even willing to drive his RV to your
church and stay awhile. Check out his website af180.org.

Keep Up with Annual Conference 2014!
If you aren’t able to attend annual conference, you
can keep up with what’s happening by watching online
or reading updates on the Conference website. Visit
wpaumc.org/AC2014.

UM Night at PNC Park
United Methodist Night at PNC Park is Monday, July 21,
when the
Pirates play
the Dodgers
at 7:05 p.m.
Get details and
buy tickets at
wpaumc.org.

Every few months, the Internet explodes with news of a celebrity death. The problem is sometimes the celebrity DIDN’T
die! If something lands on social media, it can and does spread like wildfire. This is why some people stay away from social
media, and they definitely don’t want their church having anything to do with the “untamed beast”.
But like the “telephone game” we’ve all played, word of mouth can be equally dangerous. A few days ago, one of my
colleagues went for a walk on a rather warm day. When she returned, she had an ice pack around her neck. Someone
asked her if she had been stung. Within just a few minutes, the building was aflutter with the bee sting THAT NEVER
HAPPENED. She simply was hot.
“The forms of media and technology--regardless of their content--cause profound changes in the church and culture,”
writes Shane Hipps, author of The Hidden Power of Electronic Culture. “To perceive media and technology with both eyes
open, we cannot simply list the various benefits and liabilities of all new and existing media in hopes of understanding
their power and meaning...It is imperative we move beyond paradigm and realize that our forms of media and technology
are primary forces that cause changes in our philosophy, theology, culture and ultimately the way we do church.”
Word of mouth marketing to spread the “good news” was the original and most effective means. It still is. However,
today, it’s not the only way. Social media has introduced “world of mouth”. World of mouth allows us to reach millions of
people in seconds. It’s effective. It’s fast. It’s the language of today.
Erik Qualman in his book Socialnomics writes, “The key with social media is that it allows you to easily stay abreast of
people you want to stay connected with via casual observation. We no longer search for the news; rather the news finds
us.”
Generation Y and Z yearn to make a difference in the world and leverage social media for charitable and social causes.
Aaron Earl in his blog Six Reasons Millennials Aren’t at Your Church, says the #1 reason they stay away from your church is
because your church isn’t online. “Most millennials do not remember a time before the internet,” Earl explains. “They grew
up on social media and are called ‘digital natives.’ If you have not established a web or social media presence, they have
assumed you are not interested in relating to them.”
Churches frequently ask, “How can we reach new people?” Some churches
make posters to hang. Others encourage members to invite friends. All of
these methods are worthy, but some of these same churches who want to
reach new people STOP when it comes to social media. Social media is the
forum people in their 20s to 40s find most comfortable. If that is the case, then
why is it that churches resist it?
Consider this: In the 2008 election, the Obama campaign forged new
ground when it entered the social media realm. By leveraging social media, the
digital marketers found a niche’ that was looking for a voice, and the campaign
gave them a forum to speak.
Sound familiar? The 1960 presidential debate between Richard M. Nixon and
John F. Kennedy was the first to be televised. Historians still argue had it not
been televised, Nixon may have won. Technology made the difference.
“If social media is utilized correctly, it will supply the ideas, insights, support,
continued on page 3
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In his book Stories for the Journey, William R. White recounts this story:

There was once a rabbi who answered every question by telling a story. One day a student asked his teacher,
“Rabbi, you have a wonderful ability to select just the right story for each question. What is your secret?”
Smiling rather humbly, the old teacher replied, “That reminds me of a story! Once a young soldier was traveling
through the country when he stopped to rest his horse in a small village. As he walked around the small houses he
spotted a wood fence. On the wood fence were nearly forty small chalk circles and right in the center of each was a
bullet hole.
“What amazing accuracy,” the soldier thought as he examined the fence. “There isn’t a single shot that has not
hit the bullseye!” The soldier quickly set out to find the one who possessed such great skill. He was told that the
sharpshooter was a small boy. Finding the young man, the soldier asked, “Who taught you how to shoot so well?”
“I taught myself,” the young lad replied. Not completely satisfied, the soldier inquired further. “To what do you
contribute your great skill?
“Actually,” the young man replied, “it isn’t very difficult, really. First, I shoot at the wall, and then I take a piece of
chalk and draw circles around the holes!”
Telling the story, the rabbi chuckled. “Now you know MY secret. I don’t look for a story to answer a question. I
collect every good story I hear and then store it in my mind. When the right occasion arises, I point the story in its
direction. In effect, I simply draw a circle around a hole that is already there.”
I believe that story captures the real essence of great communication in the 21st Century. There are so many opportunities
to communicate in our modern-day society. It has been said that communication is the new theology of our day. Others
have suggested that communication is 21st Century evangelism at its best. Regardless, it is true that if we do not exercise
good communication in our work as a modern church, we will fall short of the mark and not reach the widest possible circle
of people around us.
I have heard people say on one side: “I don’t
do Facebook.” “Twittering is for the birds.” “I
want to have it in my hands, on a piece of paper,
so I can read it.”
On the other side, the opinions are just as
animated: “It’s all about electronic media. If it
isn’t on a website, it isn’t worth reading.” “Why
waste the paper when you can pull it out of the
cloud.”
I have always been a both/and rather than
an either/or person. Today, in our world, there
are people who don’t own a landline phone,
publish the address of her residence, and has
used a paper calendar in nearly a decade. Yet,
today, in our world, there are people who live
in an area that does not get a cell phone signal,
aren’t connected to the web, and long to feel
important with a handwritten letter or note in
their mailbox. And, today, in our world, there

are many people who live in both of those worlds. They see the value of quick responses in a “tweet” and lasting responses
read over and over again in a card they received on a special occasion.
Spreading the gospel in the 21st Century is multi-layered and very complex. In the midst of those complexities, it is
confusing to know how to do it well. There are plenty of holes in the wall from shots fired and attempts made.
Perhaps we should start drawing circles around the holes, injecting the story into the opportunity, taking advantage of the
moment, and believing that by doing so, we have spread the Good News of God’s love to a world that desperately needs
grace, hope, and joy. Perhaps we should pray that God would guide our leadership in such a way that the right story might
be found through the right medium to get the right result for the Kingdom.
And when we do, I believe we’ll hit the bullseye.
Although he didn’t say it, this most wonderful comment is attributed to John Wesley, “Do all the good you can, by all the
means you can, in all the ways you can, in all the places you can, at all the times you can, to all the people you can, as long
as you ever can.” It was written over 200 years ago. It still applies today.
May it be so.
The Journey Continues, . . .
Thomas J. Bickerton
Resident Bishop

Peace with Justice Sunday
June 15, 2014
Get details and resources at umcgiving.org/peacewithjustice
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Social Media 411
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One third of women ages 18-34 check their
concerns, and satisfaction of the public,” Qualman explains.
Facebook page when they wake up--before coffee,
“Action, not merely words, earns support.”
bathroom or brushing their teeth.
People are hungry for information, and they share their
stories on social media. Shouldn’t the church be listening?
56% of Americans have a profile on a social
Abraham Maslow in his Hierachy of Needs study says that
networking site.
after the basic needs of survival and security, humanity’s
greatest need is to feel accepted. Qualman writes that there
60% of 50 to 60 year-olds are active on social media.
is a sense of community that human beings long for, and it is
something that is strengthened with social media. “Face-to47% of people on Facebook say it influenced their
face interaction still can’t be beat on certain levels, but social
purchases.
media does help you feel
as though you are part of a
Facebook is the most addictive of the social
community,” he continues.
networks.
Most corporations (e.g.
Coca-Cola, Starbucks,
76% of Twitter users now post status updates.
Sears) have moved
significant advertising dollars from print to social media. First,
72% of Internet users are active on social media.
it saves money, but more importantly, it’s more effective. For
example, if someone complains about Southwest Airlines via
18 to 29 year-olds have an 89% usage.
social media, Southwest has staff monitoring the comments
and responding almost immediately to the complaint. World
The 30 to 49 age group is at 72%.
of Mouth has power, and a quick response tells people they
matter. Social media has a stronger voice, and businesses
Twitter has over 550 million users.
have come to understand its power, adopting the mantra: If
we don’t do this, someone else will.
YouTube reaches more adults ages 18-34 than any
Are you onboard?
cable network.
For more ideas, visit wpaumc.org/communications.

